The Chocolate Project
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Primary Research : Looks & Taste

Study the products on display — what grabs your attention visually? What flavours are

most enticing? You can confinue this research on your own outside of college.

Secondary Research : What is on offer in the chocolate world?
Use the internet (or visit shops) to collect a sampling of visual research of chocolate
packaging and flavour combinations. This may help you to generate your own

ideas.

The Chocolate Challenge

Working as a team, you will develop ideas and create a pitch for a new
chocolate company and a line of chocolate bars. You will visualise both the
packaging and the look of the chocolate and present your unique idea in the

form of a pitch in just 3 weeks.

This is what we would like you to consider:
e Chocolate Name / Branding
e Chocolate Flavours
e Chocolate Shape
e Chocolate Packaging
e Audience —who is your chocolate marketed to¢

e Unique Selling Point — Vegan, Organic, Fairtrade, Ethical



This is what we would like you to include in your pitch:

e Tell us the story of your brand:
Who are you? What is your company name?2 Why are you unique?
Who is your chocolate forg Why will you stand out from the crowd?

What makes you different?

e Show us ideas for your logo & branding:
Sketch your logo and style for your name and brand; this can be hand-

drawn or digital. Consider colour and the visual elements

e Create ideas for 3 chocolate bars:
What are your flavours¢ What are the ingredientsg What is the size or

shape of your chocolate bare

e Visualise the packaging for your 3 different chocolate bars
Create ideas for the theme and look of your packaging. Create 3 styles
of packaging which reflect your chosen flavour combinations.

Consider colour, design elements, graphics, illustrations, and text. This

can be hand-drawn or digital.




